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MISSION STATEMENT

REEBIE STORAGE AND MOVING
WILL BE AN INDUSTY LEADER IN
TECHNOLOGY AND INNOVATION TO
MAXIMIZE LONG TERM GROWTH AND
PROFITABILITY BY PROVIDING THE
BEST LOGISTICAL SERVICES |IN
RELOCATION AND STORAGE SOLU-
TIONS. WE WILL ACCOMPLISH THIS
MISSION THROUGH THE TOTAL
COMMITMENT OF MOTIVATED
ASSOCIATES, PRODUCT QUALITY, AND
UNSURPASSED CUSTOMER CARE.



CORE VALUES

RESPECT...WE WILL RESPECT OUR INTERNAL
AND EXTERNAL CUSTOMERS EQUALLY

EXCELLENCE....OUR GOAL EACH AND EVERY

TIME IS FOR OUR CUSTOMERS TO RATE OUR SERVICE
‘EXCELLENT”

EASE....WE WILL MAKE IT EASY FOR ANYONE TO
DO BUSINESS WITH

BEST....BY EXECUTING BEST PRACTICES TRULY
WE WILL BE BEST IN CLASS

| NTEGRITY... WE WILL NEVER PROMISE ANY-
THING WE CANNOT DELIVER

EXPECTATIONS...WE WILL COMMUNICATE RE-

ALISTIC EXPECTATIONS TO OUR CUSTOMERS AND AS-
SOCIATES



FROM THE DESK
OF THE

PRESIDENT

As | write this article on 6/25 our summer season is certainly upon us.
It has hit us like some of the recent storms we seen in June. In regards to
our interstate business we knew we did not have nor would we be able to
cover all our customers with the conventional fleet. What we did not know
was how much we would have to rely on our auxiliary CRT fleet. In June
alone we utilized 4 times the amount of trailers that we used in June of 09.
So the season is upon us on the interstate side and it appears its going to
be a challenging one all summer season long. But you know something |
rather have this then deal with the last 3 years of declining shipments. We
are truly blessed with the best service providers we have ever had at
REEBIE along with a seasoned and very bright support group to find solu-
tions to any challenges that confront us. | feel Like the McDonalds theme
“I'm loving it “

Locally we have completed over 250 local moves over last year at this
time. Our O & | business remains strong. Our HHG storage as well as our
self storage business is up. Our DataBank business is flat but steady.

The only business lines that are down are AVL Domestic account work and
our NAVL P/T as well as our International business. The overall attitude of
all our service providers remains great and | remain confident that our Qual-
ity will remain excellent as it has been past through the upcoming challeng-
ing summer season. My heartfelt thanks to all of you for the good job you
have been doing and in anticipation of the good work ahead of you.

SAL MANSO

PRESIDENT (of Reebie)



HARD LIGATA

SAI@Q‘ & MARKETING

Last month | spoke about Reebie’s social medigatives, specifically our Facebook Page. To raiersocial media is
the new trend for internet search optimization &aebie feels that we should be on the cutting eddhis new marketing
trend. But developing a Facebook page doesn’t samyepurpose unless it stays current with new gsddone on a daily or
weekly basis. In this way, the site becomes maevaat with the community and more people “likekthite and spread the
word to their friends and family. As more peoplelcithat they “like” the site, the word spreadsaimultiplying manner to a
larger and larger community. What you may not kriswhat Kim Griffin, wife of Kevin Griffin, has vainteered to take on
these duties to keep our site updated with newirgiedesting developments. If you haven't revieweel site lately, kindly take
a look as many of our friends have already comntkeatehow they like it. Just read the comment mad¥ikian Bush, “Luv
what you are doing!” Incidentally, we have alreadgeived and handled our first move developed ofF@ecebook page. And |
am please to say, it went perfect!

Reebie Allied Facebook Fan Page
Link: http://www.facebook.com/pages/Reebie-Allied-Moviaod-Storage/123137047699862

Our purpose: We want to connect with employeeseotiand future customers. Share relevant infaonand engage people
on the platform.

What we invite you to do:

Please note: We encourage you to be an active paifiant on this site. Becoming a fan of this page hps spread the word to all your
friends, but it will not result in allowing accessto your personal account photos, videos and statugpdates.



TOoP SALES
PRODUCERS

Maich W\

TOP SALESPERSON: Dan Fox
INTERNATIONAL: Kevin Griffin
CONSUMER INTERSTATE: Tim Granata
CONSUMER LOCAL: John Tekiela
STORAGE: Bill Ruecking
OFFICE & INDUSTRIAL: Dan Fox
NATIONAL ACCOUNT: Jill Finnigan
CONTAINERS & PACKING: Bob Lobianco
QUALITY SALES: Jackie Pryszcz

QUALITY COORDINATION: :eleste Marflak &

rystle Czerwinski




ROB LICATA
VICE PRESIDENT 8 GENERAL MANAGER
DATABANK

2010 DataBank Survey Results:

Well the final results are in for the 2010 DataBank survey and the
numbers are impressive...

DataBank Sales and Coordinator:

1. Do Reebie representatives explain our services thoroughly 4.3 Very Good
2. Does our representative keep in contact with you 3.5 Needs Improvement
3. Do you find the DataBank Letter informative 3.9 Good
4. When requesting a carton, does our support staff conduct themselves?
in a professional manner? 4.7 Excellent

DataBank Messengers:

5. Rate the appearance of the crew? 4.4 Very good
6. Rate the professionalism of the crew? 4.5 Excellent
7. Are the deliveries serviced in the requested time frame? 4.4 Very good
8. Overall, how well were the services completed by the messengers? 4.6 Excellent

DataBank Satisfaction:

9. Overall are you satisfied with the services you are receiving? 42 yes 0 no
10. Are you aware of the other services we offer, i.e. internet access

shredding, vault storage? 32 yes 10 no
11. Would you recommend your salesperson 38 yes 0 no
12. Would you recommend Reebie DataBank to a business

associate? 42 yes 1no

The DataBank messengers scored extremely high marks, and along with the workers
compensation and vehicle accidents records, we having another great year.






